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ELIGIBILITY/COMPETITIVE EXAM 2024

PAPER-2
Total Number of Questions: 100
Maximum Marks : 200 Serial Number .

OUR|REGISTER NUMBER'

VERSION
CODE

“subjec: MASS COMMUNICATION & JOURNALISM

INSTRUCTIONS FOR CANDIDATES
DOs:

1. This question booklet is issued to you at 9.55 a.m. by the room invigilator.
2. Check whether the Register Number has been entered and shaded in the respective circles on the
OMR answer sheet.

3. The Version Code of this question booklet should be entered on the OMR answer sheet and the respective
circles should also be shaded completely.

4. The Version Code and Serial Number of this question booklet should also be entered on the Nominal Roll
without any mistakes.

5. Compulsorily sign at the bottom portion of the OMR answer sheet in the space provided. -

DONTs: ’

e THE TIMING AND MARKS PRINTED ON THE OMR ANSWER SHEET SHOULD NOT BE DAMAGED /
MUTILATED / SPOILED.

IMPORTANT INSTRUCTIONS TO CANDIDATES

1. In case of usage of signs and symbols in the questions, the regular textbook connotation should be
considered unless stated otherwise.

2. This question booklet contains 100 questions and each question will have one statement and
four different options / responses & out of which you have to choose one correct answer.

3. At 10.00 a.m. remove the paper seal of this question booklet and check that this booklet does not have
a.ny unprinted or torn or missing pages or items etc., if so, get it replaced by a complete test booklet within
5 minutes of the commencement of exam. Read each item and start answering on the OMR answer sheet.

4. Completely darken / shade the relevant circle with a blue of black ink ballpoint pen against the question
number on the OMR answer sheet.

O0IRT 8, 39 §,3n% WRONG METHODS

CORRECTMETHOD [® @ ® @ O @ ® @ @ © ® @
® @3 ® @236 ®©ede ® 6 ®

5. Please note that even a minute unintended ink dot on the OMR answer sheet will also be recognized and
recorded by the scanner. Therefore, avoid multiple markings of any kind on the OMR answer sheet.

6. Use the space provided on each page of the question booklet for Rough Work. Do not use the OMR answer
sheet for the same.

.7' Once the last Bell rings at 1.00 P.M., stop writing on the OMR answer sheet and hand over the OMR
answer sheet to the room invigilator as it is.

8. After separating .the top sheet (Office copy), the invigilator will return the bottom sheet replica
(Candidate’s copy) to you.

9. All questions carry equal marks.

10. Use of Mobile Phones, Calculators and other Electronic / Communication gadgets of any kind is prohibited
inside the Examination venue. _

NOTE: In case of any discrepancy in the question paper, please refer English / Kannada Version.
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'Imagined communities' is a concept developed to study the formation of
(1) Mass society

(2) Nation

(3) Religious communities

(4) Rural ﬁommunities

Which one of the following communication models explains the role of communication in

social relationship?

(1) Lasswell’'s model

(2) Shannon-Weaver model
(3) Berlo’s SMCR model

(4) Newcomb’s ABX model

Which is the central concept of the Spiral of Silence Theory?

(1) The dominance of mass media in shaping public opinion

(2) The role of technology in facilitating communication

(3) The idea that individuals are naturally outspoken about their beliefs

(4) Society threatens deviant individuals with isolation

The first university to introduce journalism training in the British India was
(1) Osmania University, Hyderabad

(2) Punjab University, Lahore

(3) Seralﬁpore University, West Bengal

(4) University of Sargodha, Pakistan

Who is the author of the book titled “The Untold Story of India’s First Newspaper”?
(1) Andrew Otis

(2) Keval J. Kumar

(3) N. Ram

(4) JV. Vilanilam
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Chfdnologically list the beginning of the following newspa-pers
i. Indian Express

ii. Times of India

iii. The Statesman

iv. The Hindu

(1) i, iv, i, iii (2) i, ii, iii, iv

(3) i, i, iv, i (4) iii, ii, iv, i

Marshall McLuhan belongs to which of the following schools of thought in communication?
(1) The Frankfurt School

(2) The Birmingham School

(3) The Toronto School

(4) The Chicago School

Match the following (Scholar, Key concept) and choose the correct answer
List-I List-Il

(Scholar) (Key concept)
(a) Antonio Gramsci : i. Positivism

{b) Auguste Comte ii. Digital Divide
(c) Lloyd Morrisett iii. Glocalization
{d) Robertson iv. Hegemony
Code:

(M a—iv,b—iii,c—ii,d —i

(2) a —iii, b—ii,c —i,d —iv

(8Ya-iv,b—ic—ii,d ~iii

(4)a—ii,b—i,c—iii,d—iv

Who was the first chairman of Press Council of India?
(1) Justice J.R. Mudholkar

(2) Justice N. Rajagopala Ayyangar

(3) Justice J.M. Shelat

(4) Justice K.S. Hegde
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10. Carefully examine the following statements and choose the correct answer.
Assertion (A): Critical scholars advocate for examining both economic basis of the media and
the ideologies they generate for the audience.
Reason (R) : Understanding the political economy of media helps to explain how media
outlets may prioritize profit motives over journalistic integrity.
Codes:
(1) Both (A) and (R) are true
(2) (A) is true but (R) is false
(3) (R) is true but (A) is false
(4) Both (A) and (R) are false
11.  Which characteristic is NOT typically associated with Indian Society in the context of
communication and media?
(1) Diversity
(2) Hierarchical structure
(3) Low population density
{(4) Multilingualism
12.  Who advocated the concept of public sphere?
(1) Harold Lasswell (2) Habermas
(3) McBride (4) Noam Chomsky
13. Who among the following supported the cyclical theory of social change?
(1) R. Firth ; (2) P. Sorokin
(3) Durkheim , (4) Parsons
14. How has the emergence of Global Civic Societies affect traditional Nation — State
communication policies?
(1) It has reinforced the power of nation — states
(2) It has led to the dissolution of nation — states
(3) It has challenged the boundaries of nation — state communication polices
(4) It has increased isolationism
SPACE FOR ROUGH WORK
A1 .9
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What is global public éphere in the context of communication for developmeht?

15.
(1) A physical location where global leaders meet
(2) A virtual space where global issues are discussed and debated
(3) A military organization
(4) A global government
16.  Which of the following is a demographic characteristic of Indian Society?
(1) GDP growth rate
(2) Population distribution
(3) Types of communication technologies
(4) Media ownership patterns
17. Which term describes the process of critically examining and challenging dominant
communication and development models?
(1) Media literacy (2) Deconstruction
(3) Mainstreaming (4) Assimilation
18. ldentify the correct sequence in Berlo’'s SMCR model of communication with specific
reference to source and receiver.
(1) Communication skills — Attitude — Knowledge ~ Social system — Culture.
(2) Knowledge — Attitude - Communication skills — Culture - Social system
(3) Culture - Social system - Knowledge — Attitude - Communication skills
(4) Social system - Culture - Knowledge - Attitude - Communication skills
19. Match the following and select the correct answer
List-I List-1l
(a) Anna Hazare i. Green Revolution
(b) M.S. Swaminathan ii. Argumentative Indian
(c) Muhammad Yunus iii. Anticorruption Legislation
(d) Amartya Sen iv. Microcredit
Codes:
(Ha~-ii,b-iii,c—i,d—iv . (2)a—-i, b —iii,c —ii,d —iv
(3 a—iii,b—iv,c—i,d=ii (4)a—iii,b—i,c—iv,d—ii
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A1 N
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20.

21.

22.

23.

24,

Examine the following statements and choose the correct answer.

Assertion(A): Empowerment is achieved only through organizational effectiveness.
Reason(R): Marginalized groups need effective organization of their own.

Codes:

(1) Both (A) and (R) are true and (R) is the correct explanation of (A)

(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false

(4) (A) is false but (R) is true

Advocacy journalism adopts
(1) Objective viewpoint

(2) Subjective viewpoint

(3) Scientific viewpoint

" (4) Sociological viewpoint

In the context of news reporting, a dateline is
(1) A headline of a news story

(2) The name of the newspaper or magazine

(3) The author’s hame or credit for the article

(4) The place of origin and the date

The tendency of a news organization to present news reports with a particular perspective
is called

(1) Media bias
(2) Propaganda
(3) Syndicate

(4) Sensationalism

‘Between the Lines’ was a column written by
(1) Kushwant Singh

(2) Kuldip Nayar

(3) Ramachandra Guha

(4) M.J. Akbar

A1
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25.

26.

27.

28.

29.

Name the advanced software used in editorial content creation
(1) ppi Media

(2) InDesign

(3) PageMaker

'(4) QuarkXpress

Additional video footage is used to illustrate the news story in a television repoft is called
(1) Stand up

(2) Teaser

(3) B-roll

{4) Insert

A headline designed to attract clicks and generate web traffic is called
(1) Click command headline

(2) Clickbait headline

(3) Wordplay headline

(4) Confrontational headline

Diversity and inclusion in a newsroom

(1) Promotes uniformity in reporting

(2) Encourages a dominant perspective to emerge
(3) Eliminates the need for ethical reporting

(4) Encourages representing multiple perspectives in reporting

‘Truth, Love and a Little Malice' is an autobiography written by
(1) Anita Pratap .

(2) Malini Parthasarathy

(3) Kushwant Singh

{(4) Barkha Dutt -
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30. Match the following and select the correct answer
List-l List-Il
(a) Style sheet i. Restricting access to content
(b) Podcast ii. Curtain Raiser
(c) Paywall iii. Uploaded audio/video content
(d) Teaser _ iv. Individualistic News Paper style
Codes:
(1) a — iv, b — i, ¢ — iii, d — i
(2ya—i,b—ii,c—iv,d —iii
B)a—iv,b~—iii,c~i,d—ii
(4) a —iii, b —ii,c~iv,d =i
31. Among the following agencies, which one is the oldest advertising agency in India?
(1) R.K. Swamy Advertising Associates
(2) DAVP
(3) B. Dattaram and Co
(4) Hindustan Thompson Associates
32. Advertising a product by subtly incorporating it in a movie is called
(1) Convert advertising
(2) Surrogate advertising
(3) Public Service advertising
(4) Broadcast advertising
33. The codes for seif-regulation of advertising in India is formulated by
(1) Press Council of India
(2) Advertising Standard Council of India
(3) Advertising Agencies Association of India
(4) Association for Advertising and Visual Publicity
34. Dividing the day into several standard time periods by broadcast media is called:
(1) Zonal divisions (2) Marketing mix
(3) Primetime (4) Daypart
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35

37.

38.
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35.

Examine Assertion (A) and Reason(R), and choose the correct answer.

Assertion(A): To effectively attract customers, marketers should build the human side of their

brands.

Reason(R): Brands are taking responsibility for its flaws which makes the brand more human.

Codes:
(1) Both (A) and (R) are true

(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false
(4) (A) is false but (R) is true

36. The last step in the process followed under the AIDA model is:

(1) Intention

(2) Action

(3) Attention

(4) Acceptance
37. Match the following and choose the correct answer

List-l List-ll

(a) Marketing 4.0 i. Human-centric marketing

(b) Marketing 1.0 ii. Machine to machine connectivity and Al marketing

(c) Marketing 2.0 iii. Product driven marketing

{(d) Marketing 3.0 iv. Customer - centric marketing

Codes:

(M) a—ii,b—iv,c—i, d—iii (2)a—i, b—iii,c—ii,d —iv

(3)a—ii,b—iii,c—iv,d =i . (@)a—-iii,b~ii,c—=i,d=iv
38. The client of an advertising agency is called

(1) Customer (2) Major

(3) Account ‘ (4) Corporate
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42.
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39. Which one of the following is NOT a budgeting method in the context of advertising?
(1) All available fund method (2) Fixed percentage method
(3) Objective task method (4) Comparative parity method
40. Who is the author of the book titled “The Mana of Mass Society”?
(1) Radhika Gajjala : (2) Tejaswini Niranjana
(3) William Mazzarella ‘ (4) Christopher Pinney
41. Which of the following refers to the deliberate spreading of false information to harm the
reputation of a brand or an organization?
(1) Reputational Crisis (2) Black PR
(3) Crisis Communication (4) White PR
42. Which of the following internet related challenges is most significant in the field of

Public Relations?

(1) Representing clients using digital media

(2) Finding stable and cost-effective internet providers

(3) Training staff to use social media

(4) Staying abreast of changing technology

43. Examine the following statements and choose the correct answer.

Assertion (A): Excessive use of social media has been viewed as harmful and unhealthy
leading to addiction, dissociation from reality, reduced social contacts among
people of all age groups.

Reason (R): Television has been the most usual suspect while video games and internet have

become the latest perpetrators.

Codes:

(1) Both (A) and (R) are true

(2) Both(A) and (R) are true but (R) is not the correct explanation of (A)

(3) (A) is true but (R) is false

(4) (A) is false but (R) is true
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44.

45.

46.

47.

48.

S8TOBR(A) T3 50w (R) HOSOy FOOIRE EvETT, B0k PR

BETOTS (A): OTITY B[FOB) Bo&THB 2,00 REE CoWOTF AT,

50060 (R): HTOB) 25080000 BTTEY, 0% ANDZ DWOD BP0 emdoeézm&ﬁ
BTBpOED HOODHR, BRODT.

(1) (A) &2 (R) HTBER F003NR.

(2) (A) &02) (R) PTBH BO03PNAS, SBT3 (R), (A) 0D ROOINT DRV Y

(3) (A 8TNTG, 038 (R) IDO3DNG

(4) (A) B (R) TBH Ba0oNT3

ADEMDL G TOBREPR  AOTPIEON 2u0T0 750%053 O3PTC  BOSCOTONTY,
2PRPOBTZT?

(1) ~p7° B[HsE TP (2) me®ET &

(3) oowdecd LB eBRW (4) BoNF? TOHNY WRTOOT
re®EoNOBLR FOFN BT OBV RRTERE YREND AOVBIT BRTOODIY,
O3PRT BEVHRSH?

(1) QR»a) Rz TEwo SR (2) BRGF BpTS SRIO

(3) QRN R TFPED BPEO (4) BING SBHIS BFFT FPEO
BEFo BeYINTD), WANAE B[RS ROBHFBY 2,00 FOFOD AT, WRTO (200RH°
Petz) oD, WIRE TPWT vTied DF?

(1) SRFrie BJRER o0& 00T LHBNRFT.

(2) ;—Jo%oda RO3TW Q8TOR T B0 EONT, BOWBLTTO.

(3) B03,E METIC BePINE), WHATRWRRID

(4) 283 BoTHFE FoBTS OSeeESoNIY ROBHRRPROTT.

RoocHsed 308Mm0F Bed wor HwHOH FO0SRT FEFFOND), OTSA

(1) w03, BeoR3-=wses Fe0RB-TVHT Fe0QT- Raon, woow FeoR

(2) FE? 3e00B-RPTH FORB-FRN, BSH Fe0DB-YOIT, F00T

(3) Rr, IPIN FeoRB- BWPIB FeoRF-RFT F0DB-YVIT, 300D

(4) @33, 3e0R3- MEB3 FcoRB-BPIH Fe0QS- Raom, 3o 500

.22

SPACE FOR ROUGH WORK

A1

Visit CollegeDekho


https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

44, Examine the following statements and choose the correct answer.
Assertion (A): Advocacy advertising is a form of lobbying in India.
Reason (R): Advocacy advertising aims to persuade the public on a given issue or cause
Codes:
(1) Both (A) and (R) are true
(2) Both (A) and (R) are true, but (R) is not the correct explanation of (A)
(3) (A) is false but (R) is true
(4) Both (A) and (R) are false
45. Social auditing often includes examining an organisation's:
(1) Stock market performance
(2) Customer satisfaction
(3) Political motives
(4) Compliance with labour laws
46. A model that represents two—way communication, and also benifits the organization more
than its customers is called
(1) Two—way Asymmetrical model (2) Press Agentry Model
(3) Two—way symmetrical model (4) Business to business model
47. What is the primary purpose of an organization’s boiler plate in a press release?
(1) To provide information for media inquiries
(2) To share a brief history and key information about the organization
(3) To include testimonials from satisfied customers
(4) To summarize the crisis communication plan
48. Identify the correct sequence of evolution of marketing strategies.
(1) Product centric — Human centric — Customer centric — Comprehensive human centric
(2) Customer centric — Human centric — Comprehensive human centric - Product centric
(3) Comprehensive human centric — Human centric — Customer centric — Product centric
(4) Product centric — Customer centric - Human centric — Comprehensive human centric
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BRCTENE:
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(3)a—iv, b—iii, c —ii,d—1 (4) a—ii, b—i, c—iii, d—1v
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49. Match the following and choose the correct answer

List-1 List-li
(a) Green washing i. Analysis
(b) Card stacking ii.CSR
(c) SWOT ifi. PR agency
(d) Edelman iv. Propaganda
Codes:

(1)a—ii,b—iv,c—i,d—iii
(2)a—iii,b—ii,c—iv,d—i

(3)a—iv,b—iii,c—ii,d-—i

(4) a —ii, b —i, c —iii, d —iv
50. When localizing news release, public relations professionals should consider ‘
(1) Psychological and geographical closeness
(2) Only geographical closeness
(3) Only psychological closeness

(4) Economic and geographical closeness

51. Which regulatory body deals with the handling of Consumer complaints related to television

channels and cable services?
(1) TRAI (2) MIB
(3) BCCC (4) FICCI

52. Examine the following statements and choose the correct answer:
Assertion (A): Indian Constitution does not explicitly grant press freedom.
Reason (R): In India journalists have the same privileges and rights as given to its citizens.
Codes:
(1) Both (A) and (R) are true
(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false
(4) (A) is false but (R) is true
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BRCTENL:
(I)a—ii,b—iii,c—iv,d—1i (2)a—i,b—1iv,c—1ii, d—ii
(3)a—ii,b—ii,c—iv,d—1i 4)a—i,b—iii,c~ii, d-
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Which legal test assesses whether material tends to deprave and corrupt those who see it in

53.
obscenity cases?
(1) Hicklin test (2) Miller test
(3) Sedition test (4) Defamation test
54. What does IPC 124(A) (BNS) deal with in Indian law?
(1) Obscenity (2) Slander
(3) Defamation (4) Sedition
55. Who is the Indian journalist known for his / her investigative work on the Bofors scandal in the
late 1980s?
(1) Barkha Dutt (2) Rajat Sharma
(3) Chitra Subramanian (4) Arnab Goswami
56. What did the Kesavanada Bharati Case vs State of Kerala establish?
(1) Constitutional Validity (2) Kerala Land and Reforms Act
(3) Fundamental Rights (4) Appointment of Judges
57. What does the term "Sedition" refer to in the context of freedom of speech and expression?
(1) Criticizing government policies (2) Encouraging violence against the state
(3) Peaceful protests (4) Political Satire
58. Match the following and choose the correct answer,
List— 1 List -1l
a) R.R.Diwakar i. Chairman of the Second Press
" Commission
b) KL Bhardwaj -l Two Enquiry Committee on small
newspapers
c) Justice G.S. Rajadhyaksha iiil.  The first registrar of newspapers for India
d) Justice KK. Mathew iV.  Chairman of the First Press Commission
Codes:
(1) a —ii, b —iii, c —iv,d = i (2) a—i, b —iv, c —iii, d — i
(3)a —iii,b—i,c—iv,d —1i (4)a—i,b—iii,c—ii,d—1iv
SPACE FOR ROUGH WORK
A1 27

Visit CollegeDekho



https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

59.

60.

61.

62.

63.

BT TRPE WHIHINRE FOO3THT BIVTEFFORNT), TSR

(1) So&s BB, 5003 -Be2)e” 130 JoHoZEe 308~ FEFO VODOFEd T~ BHIY
5003,

(2) ﬁua*aa:b ORH- BgTo ACHOZeD To08 -3 D VOO TOOH-mP&
5& faofb

(3) wé@ aoi‘)ossa TROR-BRAT, ToOR-Fewer 3 JoDOZeD ERIOVWEMWRL
BB, TOOKY

4) @—o’gﬁ QODOZED F0H~BIoE BB, TR —Fer e 38 V0OZEe Fo0R - BHETO
mos,

AQRIRIRCTRRE Fo0R) 1952 Feog, RFoFOE 83 39500 OIE WRTTRY, VeBIR?

(1) 433w DRRBOD OTVOIB/RY, VP ORI

(2) 23=w ATTNER, @&d@@@m@m

(3) Bez wdmaﬁd W), 0FBCD HITRWOT ARVTRBEI), AREPRFTH

4) a3z TIANG), ZO@CISD@C’)D

230N 8eTTLAT aoédcs ROBPFDY S NONﬁ@ﬁ TOPENT  WOTIIOI 300

03PN

(1) ABFoa o3 B20doned (2) Bodeaz"nsd

(3) %eTeB BTN (4) 280w

BON&eF0ees J030W XoBHFTY BRFED IVFRHONY TI0Z DFeRIT (ot

@@@@33953) TOBe0?

(1) 2w edynesy ERBNRERTE

(2) dgerd FReHNE Wil BRGS e, SR, OWODT wodynisd, I, eF, NI,
BRBNRERWEE cdpennsd

(3) BBorTdT dodhorenish

(4) ME33 BoRRIR, EREYRFYTH

WO®; TP W) A0DOZNPOT BRGEONGT), TER WNRZHI, 030 OWDIA N

NCSDOS@ wu%'?@robéd‘?

(1) =Rz =86 (2) RBorBT AoDoZee

(3) Bz 03 (4) BRFFNY B0

28

SPACE FOR ROUGH WORK

Al

Visit CollegeDekho


https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

59.

Find outthe CORRECT sequence chronological order of the media law based onthe enactment.
(1) Right to information Act — Cable TV Regulation Act — Press Regulation Act — Copy Right Act
(2) Copy Right Act — Press Regulation Act — Cable TV Regulation Act — Right to Information Act
(3) Press Regulation Act — Copy Right Act — Cable TV Regulation Act — Right of Information Act
(4) Press Regulation Act — Right to Information Act — Cable TV Regulation Act — Copy
Right Act
60. Which ofthefollowingisapowergrantedto the Central Governmentunderthe Cinematographic
Act 19527
(1) Deciding film release date
(2) Approving film scripts
(3) Banning films in the interest of Sovereignty and Integrity of India
(4) Issuing film awards
61. In post liberalisation era, what is the primary source of revenue for many media outlets?
(1) Government Subsidies
(2) Donations
(3) Advertising Revenue
(4) Subscriptions
62. What is the role of data analytics in media management in post - liberalisation context?
(1) Audience engagement
(2) Informs decision making, content, choices, audience engagement strategies
(3) Government regulations
(4) Limiting options for consumers
63. Which media principle emphasizes the importance of protecting media from external
influences and control?
(1) Media convergence
(2) Government regulation
(3) Market driven
(4) Media dependence
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How has audience behaviour changed in the post-liberalisation era, impacting media

64.
management principles?
(1) Indifferent audience \ (2) Passive consumers of media
(3) Active participation (4) Dearth of opinion leaders
65. In the context of media management, what does liberalization' refer to?
(1) Increased Government regulation
(2) Deregulation and opening up of media markets
(3) State ownership of media outlets
(4) Censorship of media content
66. What is the term for the practice of advertisers paying media outlets based on the number of
times their ads are clicked by users?
(1) Pay—Per—Click (PPC) (2) Cost Per Impression (CPI)
(3) Click — through rate (CTR) (4) Pay Per Impression (PPI)
67. What is the revenue model for Over — The — Top (OTT) platforms in India?
(1) Subscription (2) Ads
(3) Public Funding (4) Donations
68. Which of the following is a popular advertising measurement metric used in India to gauge the
effectiveness of a campaign?
(1) ROE (Return of equity) (2) CTR (Click — through Rate)
(3) GRP (Gross rating point) (4) ROI (Return on investment)
69. Examine the folloWing statements and choose the correct answer.
Assertion (A): TV channels are losing viewership to OTT platforms
Reason (R): OTT has cut into the revenue of single screen theatres and multiscreen cinemas.
Codes:
(1) Both (A) and (R) are true
(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false '
(4) (A) is false but (R) is true
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70. Match the following and choose the correct answer
List -1 List— I
a) Authentication i Obtaining details like name, email
address, and other personal information
b) Churn rate ii. Ads appearing at the bottom of a
computer screen
c) Datawall iii. The percentage of users that unsubscribe
from a service over a period of time
d) Sticky footer ad iv.  The procedure of verifying identity of a
user when logging in to a service
Choose the correct answer from the options given below:
(1)a—iii,b—iv,c—ii,d—i (2)a—ii,b—iii,c—i,d—iv '
(3)a—iv,b—iii,c—i,d-—ii (4) a—i, b —iv, c —iii, d — i
71.  Which Indian state became the first to launch its own mobile app for e-governance
services including information on government schemes and initates?
(1) Maharashtra (2) Uttar Pradesh
(3) Karnataka ) (4) Andhra Pradesh
72.  Which Indian government initiative aims to provide free online courses and certification to
learners across the country?
(1) Pradhan Mantri Awas Yojana
(2) National Skill Development Corporation
(3) Digital India
(4) SWAYAM
73. Which term refers to the practice of tailoring advertising content to specific mobile users
based on their location and preferences?
(1) Geo enhancing " (2) Geo fencing
(3) Geo selecting (4) Geo opting
SPACE FOR ROUGH WORK
A1 33

Visit CollegeDekho



https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

74. BroBA WD M FOIRT WWITHI, B0k, BHR

Tes-1 wes~11 .
a) Be-Bo-3F i Aeg aRodNY Ho°
b) 3% ii. 2308 CTIBTTOTR
c) HOFOR S iii.  HBPBTOAT,
d) WROSR 2 V. PRI
BRCEN:
(Da—-ii,b—i,c—iv,d—iii (2)a—iv,b—iii,c—i,d—ii
3)a—iv,b—1,c—ii,d~iii (4)a—iii,b—1i,c—iv,d—ii
75. R 35008 mq@a BRFTB0DG ‘ENON0’ B[HPWO BOTT DFD?
(1) ev33nse odmze wwdmendds §8 Bend
(2) 305 wo3rsh =3 ULBBTONTDY, YN0 WOBNTI), BEOHD ToBERLICTT
DM piate) .
(3) Beddona, SE0L BORD, ANOTARB BTO
(4) 305 »BPODHBIA IR UBI NG ev2dZeon OPTONT &ITO
76. 38 F0TREI0T AHERITY wow T VP TIT BOSOHT, ICHOGRL TeRT
RBVLS® BPTOR DJ0T FF0INBE?
(1) BACHTT A, 0N (2) dhorv
(3) FPeewon® ~ (4) BretdRRReRON
77. B3 3YTOW AoBBE BRGE FeOINL DI oPYRE FR0D ©osny ROPTRIY,
BRODR WBOWD.
aﬁ&é—l wed~11
" a) %&35"“/@6: i. ﬁs@eéozbamd 'ﬂ;eade@ﬁ%
b) a®y R i BBeeapnon” DY o
c) dogw iii.  gOOI0E W) DBOIANTR, BOWBART
d) RoFrewseLs v.  @8TT JeF@sron” D) WRRER BBBNE
BRCE NL:
(Da-i,b—ii,c—iii,d—iv 2)a-i,b—iti,c—ii,d—1
(3)a—ii, b—1iv, c—i, d —iii (4)a—ii, b—iii, c —iv,d — i
SPACE FOR ROUGH WORK
34 A1

Visit CollegeDekho


https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

74. WMatch List | with List Il and choose the correct answer:

List~ | List -1l
a) Pay-Per-Click i. Small text files
. b) Cookie ii.  Advertisers
c) ConceptArt iii. Podcast
d) Studio One iv.  Animation
Codes:
()a—ii,b—i,c—iv,d-ii (2) a —iv, b —iii, c =i, d — i
(3)a —iv, b —i, c —ii, d — i (4) a —iii, b —i, c—iv,d =i
75. What is a "Freemium" model in web-enabled media economics?
(1) A pricing model where products are always free ‘

(2) A model where some features are free, but premium features require payment
(3) A model where prices are set based on demand
(4) A model where products are free for a limited time

76. The process of creating a digital skeleton for a character or object to control its movement in
3D Computer Animation is called
(1) Onion Skinning (2) Rigging
(3) Framing (4) Rotoscoping

77.  Match the following social media platforms and the major content features of the same:

List — | List -1
a) Twitter/X i Disappearing stories
b) Instagram ii. Microblogging news site
c) Linkedin iii. Sharing photos and videos
d) Snapchat iv.  Professional networking and job search
Codes:
(1) a—i,b—ii,c—iii,d—iv (2)a—i, b —iii,c—ii,d —1i
(3)a —ii,b—iv,c—i,d—ii (4)a—ii, b —iii,c —iv, d =
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78.

79.

80.

81.

82.

83.

Examine carefully Assertion (A) and Reason (R) and choose the correct answer:

Assertion (A): Over reliance on Al system may lead to a loss of creativity, critical thinking skills
and human intuition.

Reason (R): Innovation is what keeps the human race ahead of its own problem. In the age of
Al-Driven creativity If human's don't exercise their creativity or fail to be rewarded,

creativity will be lost.
Codes:
(1) Both (A) and (R) are true
(2) Both (A) and (R) are true, but (R) in not the correct explanation of (A)
(3) (A) is true, but (R) is false
(4) (A) is false, but (R) is true

Which term refers to the act of using Computer-Mediated Communication (CMC) to manipulate
public opinion or spread misleading information?

(1) Trolling (2) Catfishing
(3) Cyber bullying (4) Disinformation

Which one of the following is NOT a common technique for creating animation?
(1) Stop motion (2) CGl
(3) Rotoscoping (4) Typography

Which scholar is known for his commentary for Dhvanyaloka, which provides a detailed
exposition of Dhvani theory?

(1) Kalidasa (2) Bhamaha

(3) Anandhavardhana (4) Abhinavagupta

Which critically acclaimed film by Deepa Mehta, part of the Elements and Trilogy, explores
issues of sexual identity and societal norms in India?

(1) Earth (2) Fire
(3) Water (4) Midnight's Children

According to semiotics, what is 'signified' in a sign—signifier relationship?
(1) The physical representation of a sign

(2) The cultural or emotional response to a sign

(3) The concept or meaning associated with the sign

(4) The historical origin of the sign

A1

SPACE FOR ROUGH WORK

37

Visit CollegeDekho



https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

84. BoUIRY Wo03F, LHT” cIWRTE, SVTHBTFOIPNES?
(1) Bpus Pow (2) S -Bpiess Pow
(3) RPow W@’ (4) 930D F0T®
85. 3INIPYreI, BRoDH WD BB F0SRE LOITHY, 503, FRa
Beg~1 (W3, ARTFTID) Te3—1l (ARBTRTIT/BOTOSRD)

a) R medeern’ . BEF AkRP

b) ©03@ Seas® i. 80T ©F O O -

c) &R oePT AL iii.  ROONIAT, BAFRE

d) FJoroBR RRCOITE iv. 33 Ty
BRCTTNO:
(D) a—iil,b—1i,c—i,d—1iv 2)a—iv,b—iii, c—1ii, d -1
3)a—ii,b—1i,c—1iii,d—1iv 4)ya—i,b—iii,c—iv,d—ii

38 FYBOR ﬁcjwaﬁwﬁo 2.0 86-903x=3Ns T3 m‘:)ﬁ NpVcTel

0T 8e0dd N?)ESJDCS @dOdJSCS@ EANDIATN w—aa" 90 aoo@ AVDD ROZTT RTR0BNRH
20T DeBOD docnﬁooﬁ%ﬁﬁ CArDing @wda 2o08e0D AVTEY Fwodmesds® Nmora’
(83, DB No%esmﬁm Clata m@m@a@m) B, BRTO OR D a‘mh @Edcm,—qmd
&3 ?maejﬁ 3T ﬁeﬁd FOLD 53&@&“5@ Qi)adfae&odasf E9T0COTS® &ioﬁz&s wqﬁod:ém‘b
DT TJNAYR GLBOATT. WoRTHOD ~§m ) PoBIFT ATBNRNE mma 2328,
2R 5)@3@53% w%oﬂaodae? airaeabﬁd?n oo aeéodae.“) @dadomeéoa@da DOW T, AT
aﬁwreacﬁ Nd@wd@ emcja*o Non:ri@éo cdaam oed waj'aas abetjaéﬁ cboc:’m Wé@mmﬁ (Slale}
QT 23ed ucéodaejdoa‘; Ncgpdrawd FoOoF RO Fed w#ﬁﬁﬁoﬁw ABR @tjodoézs
BOTN W &R0 G Iedodn DOFRFTON Fwo B30e30 Nmazsd@ EINEASD NO/-%_ Elowy
Tozsdeod 0F Na%oé'ﬁ’éodc 15283,

“3md z;mdéeodo AN DI NOr%eJéOS:) @Rﬁﬁ —oo%é%éodoa‘m TETORT  ABIWT0T
TDODY. WD Némwa‘o Nplerc] wocsmeésaoo ARIOW aﬁoa’a TozsBeodd aasnaoSoaSﬁ
w@médoa@dd RoBe3zoN ?me@aaad B DOVHY WILOR rasﬁaﬂaaﬁe: Clala e:sod:ammio
eﬁa@ﬁ@é DFeRFBOH AT, 19703 ORPOD  AJ=P No,m@; VETORT WTBIE WD
RATOBNY ﬁaed emaémmﬁ TR R SHFT mdwa‘n omonode wé—a@,@@md
m@@w‘aﬂ@ AEVFED Noﬁgpm#o 5330'3@ DD, WRBFITY ZOo:bo:a’sa a&raoﬁ)dc" mda’cs@
ARVBP LOBIF) FFSE ST, aplelg —ao fmairaasaéﬁ woaﬁmej maﬁcmm *‘o@,\:m

SPACE FOR ROUGH WORK

38 ' ‘ | A1

Visit CollegeDekho


https://www.collegedekho.com/?utm_source=resource&utm_medium=footer&utm_campaign=hyperlink

84. 'Voice over' in a film is an example of
(1) Diegetic sound (2) Non-diegetic sound
(3) Sound bridge (4) Literary sound

85. Match the following and choose the correct answer:

List — | (Film makers) List — 1l (Films / Concepts)
a) Dziga Vertov i. Third Cinema
b) Andre Bazin ii.  Triumph of the Will
c) LeniRiefenstahl iii.  Surrealist Manifesto
d) Fernando Solanas iv.  Kino Pravda
Codes:
() a —iii, b —ii, c —i, d —iv (2) a —iv, b —iii, c —ii, d —1i
(3)a—ii, b —1i, c—iii,d —iv (4)a—i, b—iii,c—iv,d—ii

Read the passage and answer question from 86-90:

"Madhava Prasad's ideology of the Hindi film is something of a landmark in the study of Indian cinema.
The first systematic application of semiotic film theory to Indian films over a book-length work,
Prasad sets up an enquiry that speaks to the major issues generated in Euro-American film studies
over the last quarter - century! The debate over film realism and film melodrama, the question of how
spectators are addressed and positioned by filmic narrative processes, how industrial organizations
influence the character of the cinematic product. However, this is not a straightforward application
of an agenda set elsewhere. Prasad's arguments frame and deploy issues of film study to specify
the politics and ideology of film culture in a post-colonial society."

"This is not by the familiar route of asserting the cultural peculiarity of Indian film culture. Instead,

Prasad approaches the cinema as emblematic of India's problematic transition to a capitalist .

organization of society and polity. This argument develops around three themes: the economic
dimensions of popular film, its characteristic narrative form, and the historical elaboration of the
institutions of cinema in the 1970s. To put the economic argument rather boldly, Prasad argues
that, in contrast to Hollywood, where production companies controlled distribution and exhibition,
in the Indian case, an industry struggling to establish its claims to state support, bank loans, and
legitimate investment, was dominated by the distribution sector for its finance. The formal rather
than real subsumption of production to capital left the different components of production were
disaggregated into specific skills such as music direction, choreography, and dialogue, whose
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application was not governed by the needs of a singular storyline. Even the main narrative elements
were defined by the performative enunciation of already known story elements, moral imperatives,
and the formal modes of character speech; they did not seek to render characters and events in

terms of enigma. However, this is not an economic argument.”

"Prasad suggests that the loose assemblage of elements positions the spectator in Wa)}s governed
by an ideological imperative. In contrast to the Hollywood system, in which linear narrative inducts
the spectator as a complicit agent in the construction of the narrative, and the signs of an external
authority narrating the story are excluded, here this authority sticks out, relaying an address to
the spectator from the symbolic order, the overall source of meaning in society. By this logic, the
economic system would change when the transcendent source of social meaning is transformed

and addresses the spectator on different terms."

86. What distinguishes Madhava Prasad's approach to Indian cinema from traditional film studies,

according to the passage?
(1) He focuses on Hollywood's influence on Indian cinema

(2) He applies semiotic film theory to analyse films
(3) He emphasizes the cultural peculiarity of Indian culture

(4) He asserts that Indian cinema is exempt from ideological analysis

87. Madhava Prasad explores
(1) Problems of spectatorship
(2) The influence of Hollywood on Indian cinema
(3) The politics and ideology of Indian films in a post-colonial society

(4) The issues of representation in cinema

88. How does Prasad view the economic dimension of popular Indian cinema in comparison to
Hollywood, according to the passage?
(1) Indian cinema has a strong control over distribution and exhibition
(2) The distribution sector dominated Indian cinema's financing and production
(3) Indian cinema was less reliant on state support

(4) Indian cinema's financing is controlled by foreign investors
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(2) mPBweHT BFFRDIFOP HROTY TRRH

(3) BRBEFY" TOBANGY TS 0BT BRRNF

(4) CBINESy Roodreasada sER T3

PoC8COH AVBP DOToN TR B[S BN 03T TRV HRO1AY N
3TOMZR?

(1) woxm F00H AIBRAD DB 8Eeene Se

(2) mo,a-’%@éﬁ WOFB W WOBDYE TP,

(3) ad=w ROFNY GPFE SOIVRNG DTTTD BB DF) DETVAT ]

(4) APOR, 8B HORIF, RyT3308% By ob s I, e5 58

8 IFTOTBYINYY FORHS ROBRFIODY  wFRRNT  FoPBAODTYT TR
308Mo0% 03TYTN?

(1) Bhss Ixhed (2) Zecdeg 3 JRs

(3) OIVBNOITTOT e (4) B@YITT IS

AOBBI FO0BRCFIONE WINPT DFERFBODD), SBAT YT eBaSeD?

(1) T@ Be3ng (Jedodewe’) IBRI AowOPB, HOSeARTFTH

(2) DOy BUINY IBNI IOWORPNY TOFTOTONTTY, DFEARTT.

(3) VPOHIT P OB EBNT), BOdeDRFTD

(4) 8938 ATnOBTW Toe SEROTD. g

RODBS -RBOBREFS FonPFRY  BRBJEPOTH (2,BRpAET") o Zrieshmen
RoPF@WAoNT (BR3nde3) odb WP, 0.05N08 RN AGT T DI, RRIRIT?
(1) VT BePd (FO° BBRPACR®) oD, STHVALD WOWOT B3GT

(2) ORF Hewd (S BBepreA) ODTY, STHOFLD WOWF VT 35300

(3) TYIT Dewd (FO° BFHRPACK) ODTY, WRFREL WOTT ST

(4) PORT BewE (S BBRPeAT) 0N, WRBRFLD WOWFOTOT ST
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89.

90.

91.

92.

938

What does Prasad suggest would bring about a change in the economic system of Indian

cinema, according to the passage?

(1) Grant state support for the industry

(2) A transformation in the source of social meaning
(3) More investment in production companies

(4) A shift towards compelling narrative structure

What are the major themes around which Prasad's argument about Indian cinema revolves,

according to the passage?

(1) Film realism and narrative form

(2) Cultural peculiarity and capital dominance

(3) Economic dimension narrative form and historical elaboration of cinema institutions

(4) Cultural transition, ideological imperative and spectatorship

Which of the following is a nonprobability sampling technique used in communication

research?
(1) Random Sampling (2) Stratified Sampling

(3) Convenience Sampling (4) Systematic Sampling

What is the purpose of conducting a multivariate analysis in communication research?
(1) To examine the relationship between two variables

(2) To analyze the effect of correlations between several variables simultaneously

(3) To examine the multiple objectives of the study

(4) To conduct hypothesis testing

In communication research, what does p - value less than 0.05 typically indicate in hypotheis

testing?

(1) Strong evidence to reject the null hypothesis
(2) Weak evidence to reject the null hypothesis
(3) Strong evidence to accept the null hypothesis

(4) Weak evidence to accept the null hypothesis

A1
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95.

96.

97.

DAWBIAW ﬁo&aeddoﬁag ‘298 D) ZH Hpe’ dssa@csma 3e00e80RBT?

(1) BPF ROFATH 033 0e80HY FoODF AF/F &R

(2) Deggcd By wngrivdsy, somddegen odwm dedoHY BIFETONTD), RFoDHezoN
503, @owETT
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ROBReTI0H HTMATY J00ZS MOLT TFWT LVt eBeeTd?

(1) 2308 (ﬁeaoﬁoeu@mﬁa& 8T02FT)

(2) BReDF MoTDRTIN TOODF ATWFE R
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(4) BRTRET WRWOODRY, WERRRTT
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(1) .00 &we3F SO SlateM
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(3) 2.0 AoBReFIO AT

(4) BT BGIT 20T T

| B8 BYT0R Hewdnda, FooIN NEdIR, AR YOBTR, 0%, BRA

BT (A) FOWBS FHoBeeFIobYoDd WTRF, ROWOTNY WFODIE riss
TO3RENT FOBRGT [HEO ARBIONG. R

o080 (R): ABOZ FIANLRY, DODOAE JPWE Todte B BOFHRRT F0WOTFRI,
AYRFLD gONS: ToodneNE BRTO wntd FORIE.

BRCTFENSL:

(1) () &3 (R) TEL FOOSPAB, =0 (R). (A) 0D BOCSPE N 0SPNT

(2) (A B (R) N0BL 00N, &3 (R), (A) 0 ZD00T DFTH Y

(3) (A) ROCIPNT ©T3  (R) o
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94.

In media research, what does the "uses and gratifications approach” focus on?

(1) How media organisations operate
(2) How audience actively choose media to meet their needs
(3) How media content is produced
(4) How media influence public opinion
95. In research desigh, what is the primary purpose of a control group?
(1) To manipulate variables
(2) To serve as a comparison group
(3) To collect qualitative data
(4) To ensure random sampling ‘
96. What does the term "construct" mean in the context of communication research?
(1) A tangible object of study
(2) A theoretical concept or idea
(3) A research method
(4) A form of mass media
97. Carefully examine the following statements and choose the correct answet.
Assertion (A): Quasi—Experimental research designs are suitable for studying casual
relationships in communication research.
Reason (R): Quasi-experimental desighs allow for the manipulations of independent variables
to establish causation.
Codes:
(1) Both (A) and (R) are true and (R) is the correct explanation of (A)
(2) Both (A) and (R) are true but (R) is not the correct explanation of (A)
(3) (A) is true but (R) is false
(4) (A) is false but (R) is true
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98. B3 3950C TePINIT, IOCIPN N, nuaﬁ NOBTT, @oﬂz EANDIE)
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4) (n) 3N, (R) ROCIINT.

99, w%-I m@g Ha’n@1 BRODR 203000 :n'e’_ag Esfelossnin wgdwﬁai 6303% VDIE

T3 Tes—I1
a) - 66%‘@399' z"%ecjf i 55906 : I
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d) Chi-mg,_o° @oeg iv. IBIVIOD ToII
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98. Carefully examine the following statements and choose the correct answer.
Assertion (A): Qualitative studies are simply another name for historical research.
Reason (R): Qualitative studies do not rule out arithmetic
Codes:

M Both (A) and (R) are true, and (R) is the correct explanation of (A)
(2) Both (A) and (R) are true, but (R) is not the correct explanation (A)
(3) (A) is true, but (R) is false
(4) (A) is false, but (R) is true
99. Match List- 1 with List-ll and choose the correct answer:
List-I List-1l
a) Likert Scale i. F Value
b) Fog Index ii. Observed results
c) ANOVA iii. Readability test
d) Chi-square test iv.  Attitude measurement
Codes:
(1) a —iv, b —ii, ¢ —iii, d —i (2) a —iv, b —iii,c — i, d —ii
(3)a—iv, b —i, c—ii, d —iii (4) a —iii, b ~ii,c—iv,d =i
100. ldentify the CORRECT statement in analysis of social media phenomenon:
(1) A country or a state can be independent unit of study in social media research
(2) Develop comparative methods to study social media
(3) There are no common limitations present in social media research
(4) De - westernising social media studies is not a part of social media research
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